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The mission of La Fiducie du patrimoine culturel des Augustines is to preserve and
share the heritage and memory of the Augustinian Sisters of Quebec for the
benefit of the entire population and for generations to come.

Le Monastére des Augustines is a one-of-a-kind project that arose out of the
Augustinian Sisters’ desire to entrust their invaluable heritage - that has accumulated
since 1639 - to the population of Quebec. More than 40 000 artefacts and 1linear
kilometer of archives and old books will be gathered together at the Hétel-Dieu
de Québec monastery and made accessible to the public in 2015.

Cutting-edge, contemporary programming that promotes both culture and the
concept of total health will respond to the needs of today’s people for renewal.
Designed in an integrative fashion, L Hétellerie, Le Musée and Les Archives will
all reinforce the unique experience of the site.

The brand image seeks to capture, in a simple visual representation, the spirit of
the Augustinian Sisters and the project that is contemporary but also has great
historical and heritage value.



THE BRAND IMAGE:
A FEW WORDS ON
TS DEVELOPMENT

The logo for Le Monastére des Augustines is composed of an A,
which symbolically represents a steeple, and olive leaves that
the Augustinian Sisters used for a variety of apothecary purposes.
The plant is highly symbolic for the sisters as it is found in their coat
of arms. The three leaves in the logo are a reminder of the three
founding sisters who arrived in Quebec in 1639.

Marie Guenet,
Anne Le Cointre

the three founding
Augustinian Sisters

and Marie Forestier,

AN ADVENTURE WITHIN, which sometimes accompanies
the logo, refers to Le Monastére des Augustines as a unique
destination where one can live an experience of (inner) renewal
and discovery. It is also a reminder that the history of the
Augustinian Sisters is a great adventure in itself.
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THE
COMPONENTS OF
THE VISUAL IDENTITY

The visual identity of La Fiducie du patrimoine culturel des
Augustines is composed of the logotype (olive leaves) and the
usual name. These two elements cannot be separated or
modified under any circumstances, either in their layout or their
relative dimensions.

La Fiducie
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Augustines

In the same manner, the visual identity of Le Monastére des
Augustines is composed of a logotype (A + olive leaves) and a
usual name which cannot be separated or modified, either in
layout or relative dimensions.

However, the two visual identities were designed to be used either
with or without the corporate tagline “An adventure within”. It is
important to use the appropriate visual identity (with or without
the tagline) and to never add or delete the tagline “An adventure
within” from either of the logos.
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APPLICATIONS
AND PROTECTIVE
SPACE

A white rectangle forms an integral part of the identity of the logo
for both La Fiducie du patrimoine culturel des Augustines and
Le Monastere des Augustines, except when they are used in
applications with a white background. The rectangle serves as a
support to the identities, as a background colour and protective
space. The only time the rectangle is not seen is in applications
with a white background. However, when such is the case, the
protective space remains the same and is required.

The protective space is equal to the height of the A in Augustines
for the logo of La Fiducie du patrimoine culturel des Augustines,
and to the width of the base of the A for the logo of Le Monastére
des Augustines.
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COLOURS

The official colours of the logos for La Fiducie du patrimoine
culturel des Augustines and Le Monastére des Augustines are
green PMS 577 U (40-5-55-5) or green PMS 7494 C (35-5-45-14)
and black. The two visual identities may only be reproduced in
these colours or, if colours are limited for printing, they may be

reproduced completely in black.
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SIZING

In order to ensure legibility, the minimum dimensions specified
below must be respected at all times for all three logos:
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The minimum width, including the protective space, is 25 mm.




TYPOGRAPHIC
CHOICES

The font Verlag is used for the usual names and the tagline “An
adventure within”. As often as possible, this font is to be used for
titles and in certain texts.

When Verlag is not available, the font Arial is recommended.

For Web communications, the font Lato should be used.

LE MONASTERE DES AUGUSTINES - 1639
LE MONASTERE DES AUGUSTINES - 1639 Verlag Light
LE MONASTERE DES AUGUSTINES - 1639 Verlag Book
LE MONASTERE DES AUGUSTINES - 1639  Verlag Bold
LE MONASTERE DES AUGUSTINES - 1639 Verlag Black

LE MONASTERE DES AUGUSTINES - 1639 Verlag Extra-light italic
LE MONASTERE DES AUGUSTINES - 1639 Verlag Light italic

LE MONASTERE DES AUGUSTINES - 1639 Verlag Book italic

LE MONASTERE DES AUGUSTINES - 1639 Verlag Bold italic
LE MONASTERE DES AUGUSTINES - 1639  Verlag Black italic

Verlag Extra-light

LE MONASTERE DES AUGUSTINES - 1639 Arial regular
LE MONASTERE DES AUGUSTINES - 1639 Arial Bold

LE MONASTERE DES AUGUSTINES - 1639 Arial italic
LE MONASTERE DES AUGUSTINES - 1639 Arial Bold italic

LE MONASTERE DES AUGUSTINES - 1639 to Hairline

LE MONASTERE DES AUGUSTINES - 1639 Lato light

LE MONASTERE DES AUGUSTINES - 1639 Lato Regular
LE MONASTERE DES AUGUSTINES - 1639  Lato Bold

LE MONASTERE DES AUGUSTINES 1639 Lato Black

LE MONASTERE DES AUGUST/NES 1639 Lato light italic
LE MONASTERE DES AUGUSTINES - 1639 Lato Italic

LE MONASTERE DES AUGUSTINES - 1639 Lato Bold italic
LE MONASTERE DES AUGUSTINES - 1639 Lato Black italic



COLOUR
CHART

In order to use the corporate colour in a dynamic fashion
that allows for playing with different tones, a colour chart
has been developed. It provides numerous variations that
can be used in a variety of contexts. This chart allows a
certain latitude while maintaining visual harmony and
consistency in communications.
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This booklet is a tool designed to protect the integrity of the visual identities of
La Fiducie du patrimoine culturel des Augustines and Le Monastére des
Augustines. It is important to respect the guidelines laid out herein at all times.
For further information about technical considerations when creating or developing
communications tools, it is important to contact the communications department
of La Fiducie du patrimoine culturel des Augustines.

augustines.ca | T 418.780.4800



